"BRANDS ARE NOT PRODUCTS. THEY ARE LONG-TERM RELATIONSHIPS BETWEEN A COMPANY AND
ITS CONSUMERS. IN A GLOBAL MARKETPLACE, BRAND IS NOT A SHOE'S L0GO. IT'S THE IDENTITY OF
THE COMPANY, OUR VALUES. WE NEEDED AN EASY-TO-USE TOOL THAT WOULD HELP US
EFFECTIVELY COMMUNICATE OUR VISUAL LANGUAGE INTERNALLY AND AID OUR GLOBAL JOB OF
ACHIEVING BRAND CONSISTENCY."

-Kapie Casey, GMS/CREATIVE, DEPARTMENT HEAD, ADIDAS INTERNATIONAL

adidas Brand Intranet

CLIENT: Internationally leading fitness footwear and PRI (AT
apparel manufacturer adidas originated in Germany, and

in the 1980s became a favorite of the emerging rap and

hip-hop music scenes. It remains a fashionable, STy

avant-garde brand, even remanufacturing vintage apparel

and footwear designs that consumers demand.

CHALLENGE: adidas needed an intranet on which
employees and vendor-partners could access the latest
Corporate Identity resources and brand guidelines. The
Overland Agency's intent was to build a site that acts as
the central warehouse and toolbox for the adidas corpeiecllitan=tiEallanete e
brand, housing their expandable array of identity

elements. adidas wanted the ID site built in Flash to

allow for animation and seamless integration of sound

and video. However, the brand ID site had to be

housed in adidas' existing intranet structure, an

XML-based content management system.
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SOLUTION: Recognizing that the site serves as a
brand-building tool, Overland needed to measure it
against the highest standards of design and
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functionality. To develop such a site, it was essential to ¥
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create it in close partnership with adidas. Working

closely with their IT departments internationally, we et
found a way to make it all come together seamlessly. H
We also animated the entire Brand Guidelines area,
which contains multiple subsections of deep content
covering Corporate and Cons.umer Brand Ggide\mes, Intranetieorporate assets
to allow for the easy, worldwide understanding of dos

and don'ts. Most recently, Overland added video to

the intranet to illustrate adidas’ partnerships with

global media stars such as hip-hop artist Jay-Z, who

wears adidas in a music video.

RESULT: The finished product was designed to act
more like a software application than a website. At the
same time, it effectively supports adidas’ brand identity

and visual language in look and feel. Above all else, this “THIS JOB DEMANDED DIALOGUE AND BUY-IN FROM MULTIPLE GROUPS WITHIN

site presents a live, highly “connected,” and up-to-the- OUR ORGANIZATION. THE OVERLAND AGENCY WAS EXPERIENCED AND SKILLED IN
PARTICIPATING AND COMMUNICATING ON ALL LEVELS. THEY DELIVERED A
REMARKABLY SIMPLE, ELEGANT, AND USEFUL END PRODUCT."

and accurate performance of employees and autho- -Kapie Casey, GMS/CREeATIVE, DEPARTMENT HEAD, ADIDAS INTERNATIONAL

moment window into the adidas brand, for inspiration

rized vendor-partners alike.
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